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Public relations can be defined as communication by a person or an organization to create a favorable public image. It usually entails using various ways to form positive relationships with consumers, employees, the community, and public interest groups (Seitel, 2017). To maintain good public relations, various practices must be considered. Failure to follow the procedures may bring adverse effects to the company or organization.
Some best examples of public relation practices include; appraising your specific target audience, determining the source of customer information and building a media source list for each identified target group. Further, it is crucial to choose the correct PR tools, select the appropriate time to deliver, check your website to know your coverage, and measure your campaign results to see if you achieved your intended purpose (Ewing, Remund & Dargay, 2019). A good example of successful public relation campaign was the Google Fight for Ebola campaign. They used good strategies that attracted media attention and thus enabled Google to raise millions of money towards the fight against Ebola.
[bookmark: _GoBack] Bad examples of public relations may include, among others, sending out a media release and not availing yourself to talk about it and disguising some information. Further, lying outright to the media when asked anything about your company, sly pitching  and copying an idea that already ran in the media outlets may also significantly give your company a bad image (Macnamara, 2021). A bad example of public relation campaign was the Pepsi and Kendall Jenner ad. The campaign was done just after the largest protests against police brutality and racial discrimination in the US. Pepsi thought that giving recognition to the protests would be a good promotion strategy but it received public criticism since the campaign touched on a sensitive social issue.
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